GUIA DE CONTENIDOS: A SLOGAN FOR MY CAMPAIGN
Instrucciones

Estimados estudiantes:
He pedido que vuelvan a subir las guias de la semana anterior 23 al 27 de marzo (derechos humanos) ya que
la plataforma indica un error al tratar de descargarlas, y hacérmelas llegar a mi correo cuando las finalicen
para poder revisarlas.
Esta guia tiene como proposito introducir el concepto de slogan y sus funciones comunicativas.
Si puede imprimir esta guia y pegarla en su cuaderno es lo mejor. Si no es asi, responder en el cuaderno y
enviar fotografia al correo. Recuerde realizar todas las actividades enviadas, esta y la de la semana pasada,
todo el material se encuentra online en esta pagina web.
Plazo para entrega hasta el siguiente dia jueves 9 de abril.
Letra legible y clara por favor, utilice lapiz pasta negro en lo posible, ya que se puede apreciar mejor.
Dudas o comentarios a: hectorguintul86@gmail.com

NOMBRE ... CURSO: 4° MEDIO
ASIGNATURA: INGLES SEMANA: 30 y 03 de Abril 2020
PROFESOR: Héctor Quintul

Unidad: The media and the message in today's globalized world

Oa: Leer y demostrar comprension de ideas principales e informacion relevante en textos

informativos, descriptivos y narrativos auténticos, simples y de variada extension.
Indicadores de evaluacion:

-Responder de manera clara de acuerdo a la informacion que se provee.

-Uso apropiado de los conceptos tedricos detras de un anuncio.



En esta guia estudiaremos el concepto de SLOGAN y su funcién comunicativa.

A slogan is a short,
memorable catch phrase

used to identify a product or
company in advertisements.
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Advertisements: a notice or announcement in a public medium promoting a product, service, or event or
publicizing a job vacancy.

Logo: a graphic representation or symbol of a company name, trademark, abbreviation, etc., often uniquely
designed for ready recognition.

Los conceptos de slogan, logo y advertisements estan intimamente relacionados, ya que un slogan y su
correspondiente logo siempre iran estampado en anuncio (advertisement).

Example:

Slogan

Logo

Advertisement




Activity one:

A continuacion, presentamos mas vocabulario relacionado con el concepto de slogan y advertisement.

Anote el nimero de cada termino sobre la linea que corresponda a la definicion correcta.

1.Audience

A preconceived notion, especially about a group of people.

2.Broadcast

Advertising that informs and educates rather than selling a product or

service.

3.Connotation

A type of advertising that appears in cell-phones.

4.Denotation

Any interconnected system.

5.Competitor

The people, considered as a group, who watch or listen to a performance,

movie, public event, etc., either together in one place or separately

6.Institution A set of opinions or beliefs of a group or an individual.

7.1deology To air a program, especially on TV or radio

8.Genre A type of advertising that appears in magazines, newspapers, brochures,
leaflets.

9.Network What the word literally says.

10.Stereotype It promotes products by showing them in original ways in the showcase of
shops.

11.Outdoor A type of advertising that appears on the internet.

Advertising

12.Public Service A specific type of music, film, or writing.

Advertising

13.Product The feeling a word invokes.

Placement

Advertising

14.Print Advertising that appears in movies or TV shows.

Advertising

15. Digital Rivals or contenders for the same thing.

Advertising

16. Mobile A big scale type of advertising that appears at bus stops or in roads and

Advertising highways.




EL PROPOSITO DE TODO ANUNCIO ES PODER PERSUADIR A SU AUDIENCIA DE ALGO.
ESTO SE LLAMA LENGUAJE PERSUASIVO (PERSUASIVE LANGUAGE). ESTE TIPO DE
LENGUAJE TIENE TRES GRANDES CATEGORIAS:

ETHOS: An advertisement using ethos will try to convince the viewer that the company is reliable,
honest, and credible; therefore, you should buy its product.

Ethos often involves statistics from reliable experts. For example, nine out of ten dentists agree that Colgate
is better than any other brand of toothpaste.

Often, a celebrity endorses a product to lend it more credibility.
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LOGQOS: An advertisement using logos will give you the evidence and statistics you need to fully
understand what the product does.

The logos of an advertisement will be the "'straight facts’ about the product.

& 98% of people click. 35% of road
deaths don't.
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PATHOS: An advertisement using pathos will attempt to evoke an emotional response in the consumer.

Sometimes, it is a positive emotion such as happiness: an image of people enjoying themselves while
drinking Coke.

Other times, advertisers will use negative emotions such as pain: a person having back problems after
buying the ‘wrong’ mattress.

Pathos can also include emotions such as fear and guilt. Images of a starving child persuade you to send
money.
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ETHOS PATHOS

Credibility Emotion

Other elements that are used when creating effective, catchy adverts are:

Concision and Straightforwardness: Examples: "We race, you win' (for an automobile). (SER
DIRECTO EN EL MENSAJE)

Neologisms: The invention of new words. Examples: Penguin Books “Unputdownable”. (INVENCION
DE NUEVAS PALABRAS)

Repetition: “REUSE, REDUCE, RECYCLE or REGRET” (REPETICION DE SONIDOS)

Promise function: As long as the world is full of durable people, we'll keep making durable fabrics.
(Cordura Fabric) (HACER PROMESAS A TRAVES DE ANUNCIOS)

Clarity: "Melts in your mouth, not in your hand.” — M&M's.



ACTIVITY TWO: Classify the following advertisements into:
PATHOS, LOGOS OR ETHOS ... and mention if they are using other elements like:

Concision and Straightforwardness, Neologisms, Repetition, Promise function, Clarity.

less guilty.
more pleasure.
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Pepchips.com

Spare parts
for humans
are not
as original as

those for cars.

Don’t Drink and Drive.
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I never thought

I would be a Statistic.

teenage girls will become
pregnant this year.

thecandiesfoundation.org
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